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Personalization is Reshaping Physical 
Products

• Personalized Products market growth

• 75% of Gen Z prefer customizable products

• 74% of e-commerce platforms use 
personalization



Why Geography is Natural for 
Personalization

• Emotional ties to place

• Geography is naturally 
customizable

• Place is a part of Personal 
Identity



Outdoor Recreation

• swisstopo - mySwissMap

• Ordnance Survey – Custom 
Made Maps



Outdoor Recreation

• Hema maps – Personalized 
Wall Maps

• SplashMaps – Bespoke on 
Fabric



Custom Map Jigsaw Puzzles

• Ravensburger – my 
MAPuzzle

• All Puzzles and MapTrove – 
Custom Map Puzzles



Personalized Wall Decor and Gifts

• World of Maps – Custom 
Wall Maps

• Mapiful – Custom Map 
Posters



Personalized Wall Decor and Gifts

• Positive Prints – Home Décor 
custom map prints

• Customaps – Wallpaper, 
posters for Home and Business



Capitalizing on the Opportunity

• Premium Content – unique, 
exceptional content.

• Versatility – digitally accessible and 
print ready.

• Partnership – new forms of 
distribution.
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